Retail, F&B,
Hospitality

Credentials

'mekong



JIE( FEELING TROPIC
% WQQLZK Feeling Tropic Furniture

HCMC - Vietnam
Feeling Iropic

furniture furniture

* Re branding
* Brand strategy & identity

Name Surname

mekong’
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BISTRO

RUNAM
BISTRO

202 Postewt, P8, 03 TPHCM

T +04 1138221007

RUNAM

BISTRO

202 PASTEUR

BISTRO RUNAM

Restaurant
HCMC - Vietham

Brand identity
Illustrations
Packaging
Menus
Signage
Uniforms



THE
rata . THE PRODUCTS THE BRANDS THE STORY FAQ LOGIN REGISTER |« I ] E 0
d SHOP.vn

Free shipping in HCMC over VND 1 million

THEFOODSHOP.VN
Premium online food
HCMC - Vietham

What is‘it @about ,
2ating that brings 7 4&# L N i T
us closer? ; 2 A % ( " " P , Brand identity
The joy Of FOOd = | ; o /A AW o N . g N e * Ecommerce website

i

La pRia

www.thefoodshop.vn

mekong
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- FOODsource

SUPER LUMP

Thit Than Lén

L

I” FOODsource

INTERNATIONA

59 Puong s6 1, P. Thio Dién,

Quin 2, Tp. HO Chi Minh, Viét Nam
Tel: +84 28 6680 1169

W: www.foodsource.com.vn

Produced by:

Nha Trang, Khinh Hoa

Il FOODsourc
Product of / San phim ciia:
Food Source Vietnam
59 Puong s6 1, P. Thao Dién,
Quin 2, Tp. H6 Chi Minh,
Tel: +84 28 6680 1169
'W: www.foodsource.com.vn

Pmdnced by:

Nha Trang, Khinh Hoa.

FOODsource

SPECIAL

Thit Than Nho

L

a0830492011301 40 >

FOODsource

CRAB

THIT GHE THANH TRUNG
PASTEURIZED CRAB MEAT

FOODsource

CRAB

THIT GHE THANH TRUNG
PASTEURIZED CRAB MEAT

FOODsource

JUMBO
I

Thinh phin: Thit Ghe 99.75%, SAPP (E450i) 0.25%.
fthang/nm): Xem tréa bao bi
xem bing Nutrition Facts

B.)

Huodng din bio quin: bio quin lanh tir 0 i
Luru j: Sit dung hét trong vong 2 ngiy sau khi md nip hop.

Tngredients
Crab meat (99.75%), SAPP (E 450i) 0.

Pro Date, EXP (dd/mm/yy): see on pack
Nutrition Facts: see on label

Usage: ready to eat or cook

Storage: Keep refrigerated between 0°C - 4°C
Warning: Consume within 2 days after opening

h (NW): 454¢ (

ih <&

Net Weight / Trong lugng

Thinh phin: Thit Ghe 99.75%, SAPP (E450i) 0.25%.
NSX, HSD (Ng: vim): Xem trén bao bi
Thioh p).un dinh dubng: xem bing Nutrition Facts

4g (ILB.)

Hu zdanbao quan: bio quén lanh tir 0°C - 4°C
Luu j- it dung hét trong vong 2 ngiy sau khi md nép hop.

5

Ingredients:

Crab meat (99.75%), SAPP (E 450i) 0.25%
Pro.Date, EXP (dd/mm/yy): see on pack
Nautrition Facts: see on label

Usage: ready to eat or cook

Storage: Keep refrigerated between 0°C - 4°C
Warning: Consume within 2 days after opening.

if

ht / Trong lugng tinh (NW): 4:

Pp O,

)

FOODsource

CLAW

it Cang

Il

Nutrition Facts
Serving Size 100
S P Comdaion
TemrraT
Calories 714 Calories from Fat 244
e e

Dty Valwe"

ToRIERE i
Satwared m

Fac

m Smg
Sodium: 393mg
Total Carbohydrate: 0 g

+ Percent Daily Values are based 0.3 2,000
Ee
on your calorie:

‘Calories er 250

Nutrition Facts
Serving Size 100
Servings Per Contaner

Xmount Per Serviag.
Calories 72.3_Calories from Fat 257

9% Daily Value®
7

FOODSource
Premium good Importer
HCMC — Vietnam

Labels and lids design
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SALINDA RESORT
Hospitality
Phu Quoc - Vietnam

Painting on a 9x3m wall

Nuoc Mam fabrication

By Saigon Artists : Sandrine Llouquet &
Hoang Viet
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Casual Bistro

Casual Bistre

- SAlGoy ,

|

¢ GEneral CM

- 45@09&‘-0&»6?&

ABOUT oz i s
S oy
e moars i et
o oy g ot

-:-0?03@ T

TR0 XOO0XO00EK TE0000VND
00 5000%0) 2 00600030 3l 00 000600
FRATI
e il

-sesew0 .

.. | Harengs Pomme & Uhuile

é»%néa

CHEESE AND COLD CUTS TO SHARE

*Alsvl’

COCOTTE
French Bistro
HCMC

Brand strategy & identity
Collaterals

Menus

Flyers & banners
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Origeen

Stephan Paroche

executive chef

+84 866 470 451
stephan@origeen.restaurant
Ha My Trung Block,

Pién Duwong, Dién Ban,
Quang Nam, Vietnam

www.origeen.restaurant

ORIGEEN
Restaurant (project)
Hoi An

* Naming
* Brand strategy & identity
* Stationary



MOI MOI
Restaurant
HCMC

% SIS e S * Brand concept
* Brand identity
* Website design

KITCHEN X BAR N\ * Signage

MODERN VIETNAM

mekong'
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MODERN VIETNAM
KITCHEN X BAR

MOI MOI
Restaurant
HCMC

Brand concept

Brand identity

Website design
Signage

10



mekong

NOW OPEN

Authentic, simple and fresh
Vietnamese Food.

Feel like at home away from home ¢

(3
i, va lich, biin |« Sidads

MAI AN
Restaurant
HCMC

Brand identity
Printing applications

Menu

11



mekong’

ue

HUE CONTEMPORARY
CUISINE

_DIA DIEM AN
DO HUE NGON
SAP CO MAT
TAl SAl GON

HUE
Restaurant
HCMC

* Brand strategy & identity
* Menus
* Collaterals

12



ANCIENT HUE GARDEN
HOUSES

_, Vot Resort
~ ANCIENT HUE
AN Cl E NT H U E Garden Houses wiww.ancienthuevila.com H ue, Vletna m
Garden HOUS@S
% * Brand strategy & identity
g.:-\ INSPIRATION HOUSES DINING EXPERIENCE GALLERY NEWS CONTACT US ’ BOOK YOUR HOUSE .
| » Stationary
*  Website
P » SN o * Photoshooting
v, B = * Restaurant, spa menus

https://ancienthue.com.vn/

meKong THE JOURNEY INTO HUE'S SOUL

13


https://ancienthue.com.vn/

SALON SAIGON

HERITAGE AND CONTEMPORARY ARTS

SALON SAICON

@@

SALON SAICON

mekong’

&

SALON SAICON

SALON SAIGON

THE CONCEPT

SALON SAIGON

Cultural Venue & Lounge

HCMC

Brand identity : logo, pattern
Stationary

Brochure

Drink menus

Responsive Website

www.salonsaigon.com

14
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W

METISEKO
Men & Women Fashion

T P L o d @H HCMC - Vietnam

metiseko = z®=

F
. ) . » 5 3/
1ts a JOLII’HC}/ \ /“f"% v ¥ j
- - ! ;‘Q * Full Re-Branding
= = * Design all collaterals (price

tags, shopping bags, silk paper,
flyer, brochure, look book...)
e Design Enewsletter,
Facebook header, Email signature
e External & internal signages
e |llustrations

Cette collectioiiidimprimés est une invitation 4 la
découverte desjardins asiatiques. Elle puise son inspi-
ration dansla délicatesse delavégétation delaGitadellg
alliant arehitectureet nature.

metiseko

| it's a journey
4

Lesimprimes principaux sont «Ipto thewild », ««Palm
‘Dream »dont les deux motifs coofdannés sont « Trav-
eller’s palm »et «Bamboo whisper .

15
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crisek

it's a journey

COLLECTION

METISEKO
Men & Women Fashion
HCMC - Vietnam

Look book...

Illustrations about 8 ways to tie
a scarf

Creation of a water color
pattern & design elements to
complement the general
branding concept

16



mekong

Zago
S FAE=I

A
A

ZAGO
Furniture - Retail
HCMC

* Signage
* Pictos

17
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FRC

nails & bistro

OUR ETHICS

NAIL SPA

HAIR & WAXING

CAFE

BOUTIQUE

PARTY PACKAGE

RESERVATION

CONTACT ~ WN LI

Y Tack

ENATOAARA  Danke

&

M
. .
-

Eathithady ressrasd I

St dat

Thank you

Obrigads

sl

PARETD

BOFLES

MERCI
Nails Spa, beauty shop
HCMC - Vietnam

e Branding

* Design all collaterals, menus,
loyalty set, gift voucher, bagging,
product tags

*  Website

WWwWWw.merci-space.com

18



mekong

Y Xinh

Nnhaxinh

I5B Trdn Cao Van
(g nigé tu HaiBa Trung
- Trin Cao Van)

P. Ba Kao, OL.1, TR HCM

tet: (34-8) 6252 0022
Faux: (B4-8) 2520044

nhadnh,_hb@slacompany.ommn

NHA XINH

Retail — Furniture & Decoration
Vietnam

* Re-Branding
* Brand identity
e Collaterals

* Icons & Pictos

19



LASA N\

NHA

N RTINS WY
TR FET
b W ed P W

M bd P W el
b W e RPA W
O bl | b P b e

CASANHA
Retail - Furniture
HCMC - Vietnam

tttttttt



mekong’

SMALL IS BEAUTIFUL

e Multi Brand Luxury Shop

ol HCMC - Vietnam

* Concept store

* Brand identity

e Design of collaterals
* Events organization
* Videos

https://www.facebook.com/1053401
52891434 /videos/101501949769835
65

21



mekong

ASEAN REFERENCE

HOME FURNITURE

DEVELOPMENT

& PRODUCTION

ASEAN REFERENCE
Furniture Distributor
HCMC - Vietnam

* Branding

22



THE JAHAN

* A HERITAGE LINE COLLECTION =

¢
*

| VIETNAM

v
THE JAHAN

PSARA SPA

JerTea

Pr——
Jeomaamen - asmine - vilet - ginger - N S0

Kordises ig e

GINERAL CRUISC INTORPIATION

mekong’

K

e
e o QY
& Siem Riep <

HERITAGE LINE
Cruise Company
HCMC - Vietnam

Brand identity
Menus

Catalogues
Brochure

Carnets de voyages
Amenities

23



Cosret de Vosoge
A journey on the Violet

7«. dovihs s This cowe.

G egsfersonss il el diffissling doshoness - seaThong.

Do o boolocte ilersca, oy fresil bos s slowley glicing

Throngh The vocks, Doos There, ahead, ] con moke

vl The dossling light... Green and line holocs...
and Than linsred vegal monsis overhanging
o lsred piece of se ..

Ogevin. 7 con hews... The sonnd of dueps spilling
from The Anladliles and sprending onfo The ssface
of The weiles, The coll of The lels amd The slight

boppivig of Tha maven.

The voice of The copfain wohes me wp,

W beginTo go doven Townscds Homeos Voi B mispod.
Thiongh The window, 7 con seo liho o long aobes ed sohe
gliding in o vivid gueen londscope: € isThe famons Red

Rives, coming from ChinaTo ond &7 Tho gotes of Hanor.

The Goites of Vowos: Thal ss where muz vognge Hadh...

;/..M..x..w.ma. 15, like o huge sems, vnder doven-lihe demse and
T

mopblerions veglltion. FouThe firslTime ] con Tonch The Slone and realise how
dimisaitive T on CThe fol of Thase ginnil clifp...

mekong

HERITAGE LINE
Cruise Company
HCMC - Vietnam

Design a 40 pages “Carnet de
Voyage”

Copywriting

Printing

Illustrations

24
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Bassac

cruises on the

~ Mekong délta

isires s lo dita du Mg

Welcome on board the Bassac Accommodation, living spaces Hospitality Discovery Journeys
" 5

= B YouTube Search Q

- "
Bassac

Bassac - Cruise the Mekong delta

e WiE 2 e “ https://www.youtube.com/watch?v=aNHnCFS9rF4

BASSAC
Cruise Company
Vietnam
* Brochure
* Photoshooting
* Video clip



mekong

SILA URBAN LIVING
Residence Apartments
HCMC - Vietnam

Photoshooting

26
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OCEANIQUE VILLAS
Hospitality
Mui Ne - Vietnam

Photoshooting

27
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BARBECUE

to barbecue garden

CHAG MUNG ozu

g~

BARBECUE
GARDEN

ith Vretramess 3nd Interna: n .
i 0d Gather asonnd fre Nam Ky Khol Nghis Q 1, 7P HCM

BARBECUE GARDEN
Restaurant
HCMC - Vietnam

Brand identity
Menus
Leaflets

28
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